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Business Without

DIGITAL MARKETING

is Like Car Without PETROL

DESIGN IS THE

STEENT

AMBASSADOR OF
YOUR ae

BRAND.

[ ET T T4 times

WHOOPS !

Lazy to think something creative
SLOW OR NO INTERNET CONNECTION
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849 $0.57 $486.26

Messaging Cost per Spent
conversations Messaging

started Conversation
Started

538 $6.92 $3,721.22

Messaging Cost per Spent
conversations Messaging
started Conversation

Started

10,789 $0.15 $1,570.11

Messaging Cost per Spent
conversations Messaging
started Conversation

Started
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1,246 $0.33 $413.32

Messaging Cost per Spent
conversations Messaging

started Conversation
Started

5,178 $0.22 $1,133.90

Messaging Cost per Spent
conversations Messaging
started Conversation

Started

1,648 $0.28 $453.59

Messaging Cost per Spent
conversations Messaging
started Conversation

Started
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1,301 $0.30 $387.19

Messaging Cost per Spent
conversations Messaging

started Conversation
Started

New Sales Campaign

2,325 $0.23 $544.14

Messaging Cost per Spent
conversations Messaging
started Conversation

Started

374 $6.19 $2,313.93

Messaging Cost per Spent
conversations Messaging
started Conversation

Started
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1,539 $0.51 $780.15

Post Cost per Post Spent

engagements Engagement

1,639 $0.51 $780.15

Post Cost per Post Spent
engagements Engagement

114,733 $0.00016 $18.90
Post Cost per Post Spent
engagements Engagement
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1,539 $0.51 $780.15

Post Cost per Post Spent

engagements Engagement

1,639 $0.51 $780.15

Post Cost per Post Spent
engagements Engagement

114,733 $0.00016 $18.90
Post Cost per Post Spent
engagements Engagement
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197,599  $1.24 $245.88

Reach Cost per 1,000 Spent
People Reached

3,610 $0.0876 $316.27
Estimated Ad Cost per Spent
Recall Lift Estimated Ad
(People) Recall Lift
(People)
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1,079 $0.0377  $40.66

ThruPlays Cost per ThruPlay Spent
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195 $3.59 $699.41

Website Cost per Website Spent
purchases Purchase
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Bioz&ova

Bionova BioNova

passion for innovation Passion for innovation

Bionova

passion for innovation
passion for innovation
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Color Palette

B Bionova
identity Option 01
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Bionova

passion for innovation
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Color Palette

2 Bionova
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BioNova

Passion for innovation
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Color Palette
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passion for innovation
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Bionova

passion for innovation
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Biomed
B Logo

BioMED

Pharmaceutical Industries
A Pledge For A Better Life
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IT'S NORMAL TO BE ABNORMAL



